
RISK PERCEPTIONS

Draw a line  
between risk 
and return.
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But More Risk ≠ 
More Return

Think About  
Potential Outcomes

A Range of Possibilities?



PERCEPTION OF  
RISK & RETURN
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REALITY OF  
RISK & RETURN

•	 Risk/Return Relationship Not Linear;  
Outcomes May Vary

•	 Think of Risk as Potential to Lose 
Money Over the Long Term

•	 High Risk May Bring High Returns or 
Big Losses
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More Risk Doesn’t Necessarily Mean More Return

SIMPLE
MISPERCEPTION

EMOTIONAL



•	 Short-Term Stock Returns Were “Risky”
•	 Potential for Losing Money in Stocks 

Decreased with Time
•	 Stocks Became Less “Risky” Over the 

Long Term

RISK TENDS TO  
DIMINISH OVER TIME
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Range of Total Returns for U.S. Stocks Over Various Rolling Periods  
(1926 – 2021) 



REALITY OF RISK & RETURN 
Source: Inspired by Marks, Howard. The Most Important Thing: Uncommon Sense for the Thoughtful Investor. New York: Columbia Uni-
versity Press. 2011. Hypothetical illustration. Does not represent the performance of any specific investment. Actual results will vary. 
RISK TENDS TO DIMISH OVER TIME
Source: S&P Dow Jones Indices, as of 12/31/21. U.S. stocks represented by the S&P 500 Index. The launch date of the S&P 500 Index 
was March 4, 1957. All information prior to the index launch date is back-tested. Back-tested performance is hypothetical and not actual 
performance. The back-test calculations are based on the same methodology in effect when the index was officially launched. Returns 
include dividends but do not reflect effects of taxes or fees. Rolling periods represent a series of overlapping, smaller time periods within 
a single, longer-term time period. For example, over a 20-year period, there is one 20-year rolling period, eleven 10-year rolling periods, 
sixteen 5-year rolling periods, and so forth. Past performance is not a guarantee of future results. One cannot invest directly in an index. 
The S&P 500 Index measures equity performance of 500 of the top companies in leading industries of the U.S. economy.
The information provided in this material should not be considered a recommendation to purchase or sell any particular security. 
It should not be assumed that any security transactions, holdings, or sectors discussed were or will be profitable, or that the 
investment recommendations or decisions we make in the future will be profitable or will equal the investment performance 
discussed herein. Strategies discussed herein are subject to change at any time by the investment manager in its discretion due to 
market conditions or opportunities.  
The foregoing reflects the thoughts and opinions of Brandes Investment Partners exclusively and is subject to change without notice. 
Brandes Investment Partners® is a registered trademark of Brandes Investment Partners, L.P. in the United States and Canada.
United States: Issued by Brandes Investment Partners, L.P., 4275 Executive Square, 5th Floor, La Jolla, CA 92037.
Singapore/Asia: FOR INSTITUTIONAL/ACCREDITED INVESTOR USE ONLY. Issued by Brandes Investment Partners (Asia) Pte. Ltd., 
The Gateway West, 150 Beach Road #35-51, Singapore 189720. Company Registration Number 201212812M. ARBN: 164 952 710. 
This document is for “institutional investors” or “accredited investors” as defined under the Securities and Futures Act, Chapter 
289 of Singapore and may not be distributed to any other person. This document is being provided for information purposes only. 
Incorporated in Singapore in 2012, Brandes Investment Partners (Asia) Pte. Ltd. (Brandes Asia) provides portfolio management 
services to clients in Asia (as permitted under local law). Brandes Investment Partners, L.P., a U.S. registered investment adviser 
and a sister entity to Brandes Asia, provides research, portfolio construction and other support to Brandes Asia.
Ireland/Europe: FOR PROFESSIONAL INVESTOR USE ONLY. Issued by Brandes Investment Partners (Europe) Limited (Brandes Europe), 
Alexandra House, The Sweepstakes, Ballsbridge, Dublin, D04 C7H2, Ireland. Registered in Ireland Number 510203. Authorised and 
regulated by the Central Bank of Ireland. This report is being provided for information purposes only, no representation or warranty 
is made, whether express or implied as to the accuracy or completeness of the information provided. To the fullest extent permitted 
by law Brandes Europe shall not be liable for any loss or damage suffered by any person as a result of the receipt of this report. 
Recipients of this report should obtain their own professional advice. The distribution of this report may be restricted by law. No 
action has been or will be taken by Brandes Europe to permit the possession or distribution of this report in any jurisdiction where 
action for that purpose may be required. Accordingly, this report may not be used in any jurisdiction except under circumstances 
that will result in compliance with any applicable laws and regulations. Persons to whom this report is communicated should inform 
themselves about and observe any such restrictions. This information is being issued only to, and/or is directed only at (i) persons 
who have professional experience in matters relating to investments or (ii) are persons falling within Article 49(2)(a) to (d) (“high net 
worth companies, unincorporated associations etc.”) of the Financial Services and Markets Act 2000 (Financial Promotion) Order 
2005 or to whom it may otherwise lawfully be communicated (all such persons together being referred to as “Relevant Persons”). This 
communication must not be acted on or relied on by persons who are not Relevant Persons. Any investment or investment activity to 
which this communication relates is available only to Relevant Persons and will be engaged in only with Relevant Persons. This report 
is a confidential communication to, and solely for the use of, the persons to whom it is distributed to by Brandes Europe.
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