
 Wheel of Investor Emotion Instruction Sheet
Instructions
1.	 Ask the client how often they check their statements 

2.	 Start with “DAILY” 

3.	 Discuss the values in the window
•	 Focus on the ratio
•	 Take note of the“emoticon” before you move on 

4.	 Rotate clockwise to the other time periods, repeating 
step 4 (note how the numbers get better the less 
often clients check their return) 

5.	 When you’re done, ask the client what he or she plans 
to do moving forward 

What does it do?
It shows clients how checking their investment returns 
less often may reduce physical and emotional stress, and 
potentially improve long-term returns by staying invested.

Who should use it and for what purpose? 
Advisors and institutional investors should use it with clients as a tool to discuss the benefits of thinking long 
term as opposed to focusing on the short term.

What’s the rationale?
The Wheel is designed to help you help your clients appreciate the value of checking portfolios less often. This 
will help them focus on investing for the long term. Studies have shown that bad news has at least twice the 
emotional impact of good news. And, even with a solid-performing investment, the more often you look, the 
more likely you are to see bad news. Therefore, frequent checking can add to disproportionate anxiety, loss of 
sleep, and other stress factors detrimental to overall good health. Furthermore, stressed-out investors often 
abandon good plans made in concert with their advisor, falling into a sell low, buy high scenario.
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Because you gain units of emotion*
While you lose units of emotion

Typically this is how you feel

*Prospect Theory states that for every good result a person sees, 1 Unit of Emotion is gained. 
But when a bad result is seen, 2 units are lost since a loss has twice the impact. Excessive checking 

can therefore lead to stress, leading to poor decisions. You might even end up abandoning a 
good-performing investment. The figures above are based on the book Fooled by Randomness:     

The Hidden Role of Chance in the Markets and in Life by Nassim Nicholas Taleb.
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It should not be assumed that any security transactions, holdings, or sectors discussed 
were or will be profitable, or that the investment recommendations or decisions we 
make in the future will be profitable or will equal the investment performance discussed 
herein. Strategies discussed are subject to change at any time by the investment 
manager in its discretion due to market conditions or opportunities. Please note that 
all indices are unmanaged and are not available for direct investment. The information 
provided in this material should not be considered a recommendation to purchase or 
sell any particular security.
The foregoing reflects the thoughts and opinions of Brandes Investment Partners® 
exclusively and is subject to change without notice. Brandes Investment Partners® is 
a registered trademark of Brandes Investment Partners, L.P. in the United States and 
Canada.
United States: Issued by Brandes Investment Partners, L.P., 4275 Executive Square, 
5th Floor, La Jolla, CA 92037.
Singapore/Asia: FOR INSTITUTIONAL/ACCREDITED INVESTOR USE ONLY. Issued by 
Brandes Investment Partners (Asia) Pte Ltd., The Gateway West, 150 Beach Road, 
#35-51, Singapore 189720. Company Registration Number 201212812M. ABRN:164 
952 710. This document is for “institutional investors” or “accredited investors” as 
defined under the Securities and Futures Act, Chapter 289 of Singapore and may not 
be distributed to any other person. This document is being provided for information 
purposes only. Incorporated in Singapore in 2012, Brandes Investment Partners 
(Asia) Pte Ltd (Brandes Asia) provides portfolio management services to clients 
in Asia (as permitted under local law). Brandes Investment Partners, L.P., a U.S. 
registered investment adviser and a sister entity to Brandes Asia, provides research, 
portfolio construction and other support to Brandes Asia.

Ireland/Europe: FOR PROFESSIONAL INVESTOR USE ONLY. Issued by Brandes 
Investment Partners (Europe) Limited (Brandes Europe), Alexandra House, The 
Sweepstakes, Ballsbridge, Dublin, D04 C7H2, Ireland. Registered in Ireland Number 
510203. Authorised and regulated by the Central Bank of Ireland. This report is 
being provided for information purposes only, no representation or warranty is made, 
whether express or implied as to the accuracy or completeness of the information 
provided. To the fullest extent permitted by law Brandes Europe shall not be liable 
for any loss or damage suffered by any person as a result of the receipt of this 
report. Recipients of this report should obtain their own professional advice. The 
distribution of this report may be restricted by law. No action has been or will be 
taken by Brandes Europe to permit the possession or distribution of this report in any 
jurisdiction where action for that purpose may be required. Accordingly, this report 
may not be used in any jurisdiction except under circumstances that will result in 
compliance with any applicable laws and regulations. Persons to whom this report is 
communicated should inform themselves about and observe any such restrictions. 
This information is being issued only to, and/or is directed only at (i) persons who 
have professional experience in matters relating to investments or (ii) are persons 
falling within Article 49(2)(a) to (d) (“high net worth companies, unincorporated 
associations etc.”) of the Financial Services and Markets Act 2000 (Financial 
Promotion) Order 2005 or to whom it may otherwise lawfully be communicated (all 
such persons together being referred to as “Relevant Persons”). This communication 
must not be acted on or relied on by persons who are not Relevant Persons. Any 
investment or investment activity to which this communication relates is available 
only to Relevant Persons and will be engaged in only with Relevant Persons. This 
report is a confidential communication to, and solely for the use of, the persons to 
whom it is distributed to by Brandes Europe.


