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The Brandes European Equity Strategy rose 16.16% net of fees and 16.35% gross of fees, outperforming its benchmark,
the MSCI Europe Index, which increased 11.38%, and the MSCI Europe Value Index, which appreciated 10.75%.

Annualized total return as of June 30, 2025 1-year 5-year 10-year
Brandes European Equity Composite (net) 29.69% 19.19% 8.37%
Brandes European Equity Composite (gross) 30.44% 19.97% 9.05%
MSCI Europe Index 18.38% 12.37% 6.77%

Past performance is not a guarantee of future results. One cannot invest directly in an index. Returns include reinvestment of all dividends and are reduced by any
applicable foreign withholding taxes, without provisions for income taxes, if any.

Contributors to Performance

The main contributors reflected a combination of strong stock selection in industrials and health care, as well as
continued recovery in selected U.K. consumer companies. Switzerland-based Montana Aerospace was a leading
contributor: its shares climbed as the company enjoyed strong demand in the aerospace supply chain and improving
operating leverage. The share price of Spanish biotechnology company Grifols rose after announcing improved earnings
results.

In the U.K., the share prices of J Sainsbury and Tesco grew significantly. These gains were driven by resilient consumer
demand, improved pricing and continued progress on cost-efficiency initiatives. The strength in these names reflects our
view that selected U.K. retailers remain undervalued relative to their normalized earnings power and asset base.

Netherlands-based semiconductor company STMicroelectronics also contributed, supported by stronger-than-expected
sales to its industrial end-market and an anticipated recovery in its automotive end-market. Ireland-based C&C Group
delivered solid returns, benefiting from resilient beverage demand and margin recovery in its core U.K. and Irish markets.

Detractors from Performance

In a solid performance period, only a few holdings notably declined, including Belgian personal care products company
Ontex, U.K. advertising agency WPP, and France-based pharmaceutical firm Sanofi. Additionally, Switzerland-based
watchmaker Swatch underperformed the market (MSCI Europe) and detracted from relative performance.

Ontex was impacted by input cost inflation and slower-than-expected margin recovery, while WPP declined in the face of
weak advertising demand and cautious client spending as it continued pursuing a turnaround. Swatch underperformed
due to consumer unease in Asia and margin pressures. Despite near-term headwinds, we continue to own these positions
based on what we view as their long-term earnings power and valuation support.

Sanofi declined due to market worries about its profit margins, a concern we consider short term in nature. We believe
Sanofi remains well positioned for steady top-line growth, supported by its flagship drug Dupixent, its improved research
and development productivity, and a lack of major patent expirations for the upcoming five years. We continue to perceive
Sanofi as a stable cash-flow generator with upside optionality from its pipeline.

Portfolio Activity
The investment committee initiated new positions in U.K.-based staffing firm PageGroup and luxury goods company
Burberry, while exiting Rolls-Royce, Greencore and Danone.

During the past few years, the luxury goods industry has underperformed the broader market (MSCI Europe). Concerns
about the economic prospects of Asia have weighed on investor perceptions for many companies in the industry,
including Burberry.
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Founded in 1856, Burberry has a rich history and primarily sells apparel and accessories. The company went public for a
second time in 2002 after parting from U.K. retail conglomerate Gus, which held it for almost five decades. Since it
resumed being listed, Burberry has been evolving its business model, with an emphasis on elevating its brand.

When Gus spun out Burberry, more than half of Burberry’s revenue came from its wholesale channel. Since investing in its
retail channel roll-out, almost 80% of its revenues have come from direct-to-consumer sales, either through its stores or
online—a level closer to Burberry’s luxury peers. This was a positive strategy because moving from the wholesale channel
to a direct retail model helps a luxury label better control its brand image (customer experience and pricing). Additionally,
Burberry has eliminated non-core product categories, focusing on those for which it has a distinct legacy and brand
appeal. Burberry’'s management team turned over in 2022, but the core business philosophy has remained largely stable.

Asia Pacific contributes more than 40% of Burberry’s revenue, with China accounting for about half. This is typical for the
industry as Asia Pacific represents the world’s largest luxury goods market. Recently, a weak yen and a sputtering
economy in China have made for a lackluster environment for selling luxury goods. However, while the luxury marketplace
is sensitive to changes in the economic environment, a long history suggests to us that the top brands can accrue value
even with little country-level economic growth. For instance, market observers estimate that the luxury goods market in
Japan has continued to expand during the past 15 years even as the Japanese economy contracted (in U.S. dollar terms).
This is a phenomenon that cannot be explained solely by increasing tourist flows, based on our analysis.

Against what we consider is a compelling market valuation, we have acquired Burberry and patiently wait for evidence
that the luxury brand players can endure. And we find it encouraging that Burberry has improved its performance in 2025:
its sales declines have slowed, and it has continued to streamline its product lines around core brand codes and heritage
categories. Both outerwear and scarves have experienced growth.

Our sale of Rolls-Royce ended an investment that began in May 2022. When purchased, the company was trading at a
notable discount to our estimate of its intrinsic value, following a period of severe disruption caused by the pandemic. Our
thesis centered on Rolls-Royce’s dominant position in the widebody aircraft engine market, its high-margin aftermarket
services business, and its exposure to secular growth in global air travel.

During our ownership period, we made several upward adjustments to our estimate of Rolls-Royce'’s intrinsic value as the
company progressed substantially by strengthening its balance sheet, improving operational execution and restoring
profitability. By mid-2025, the stock had risen significantly, supported by a rebound in civil aerospace volumes, margin
expansion, and a return to investment-grade credit metrics. With the stock achieving our revised intrinsic value estimate,
we exited the position. While we continue to view Rolls-Royce as a high-quality industrial franchise, we believe its
risk/reward profile has become less compelling versus other opportunities.

We also sold Ireland-based Greencore and France-based Danone when they attained our estimate of their respective
intrinsic value.

Year-to-Date Briefing

The Brandes European Equity Strategy rose 26.97% net of fees and 27.34% gross of fees, outperforming its benchmark,
the MSCI Europe Index, which appreciated 23.05% in the six months ended June 30, 2025, and slightly underperforming
the MSCI Europe Value Index, which increased by 28.62%.

The outperformance of value was a contributing tailwind (MSCI Europe Value vs. MSCI Europe). However, the strategy’s
outperformance relative to its benchmark was primarily driven by stock selection across most sectors. The most
noteworthy drivers included holdings in industrials, as well as companies based in France. These were led by industrials
holdings Montana Aerospace and LISI, as well as France-based Orange and BNP Paribas. The names reflect strength in
industrials, telecom and financials. They share common performance themes including balance sheet improvement,
capital returns and exposure to infrastructure and digital transformation. Luxembourg-based Millicom and Magyar
Telekom of Hungary also aided returns, reinforcing the value we found in telecom investments.
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On the other hand, the largest detractors in 2025 were our underweights to financials, which represented the best-
performing sector in the benchmark, and to companies domiciled in Germany, which has seen strong performance from
German industrials and defense companies. At the holding level, detractors included advertising agency WPP, as well as
several consumer product companies, such as Swatch, Ontex, Kering, and Henkel.

Current Positioning

The Brandes European Equity Strategy holds key overweight positions in consumer staples, health care, and
communication services, while maintaining significant underweights to financials and industrials. Our underweight to
financials has increased as it has been the strongest sector in the benchmark and now comprises more than 22% of the
index; meanwhile, we pared some investments when they reached our estimate of their intrinsic value.

Geographically, the portfolio’s largest allocations continue to be in France and the United Kingdom. It remains
underweight in Switzerland and has no exposure to companies in the Nordic Region.

We believe the differences between the strategy and the MSCI Europe Index make it an excellent complement and
diversifier to passive and growth-oriented strategies.

While value stocks (MSCI Europe Value) have performed well, they continue to trade in the least-expensive quartile relative
to growth (MSCI Europe Growth) since the style indices began. This was evident across various valuation measures,
including price/earnings, price/cash flow and enterprise value/sales. Historically, such discount levels have often signaled
attractive subsequent returns for value stocks. This is encouraging because the Brandes European Equity Strategy, guided
by our value philosophy and process, has had the tendency to exceed the value index when it outperformed the
benchmark.

Looking ahead, we remain optimistic about the long-term prospects of the companies held in the Brandes European
Equity Strategy.

Term definitions: https://www.brandes.com/termdefinitions

The MSCI Europe Growth Index captures large and mid cap securities across developed Europe exhibiting growth style characteristics, defined using long-term forward
earnings per share (EPS) growth rate, short-term forward EPS growth rate, current internal growth rate, long-term historical EPS growth trend, and long-term historical sales
per share growth trend.

The MSCI Europe Index with net dividends captures large and mid cap representation of developed market countries in Europe.

The MSCI Europe Value Index captures large and mid cap securities across developed Europe exhibiting value style characteristics, defined using book value to price, 12-
month forward earnings to price, and dividend yield.

MSCI has not approved, reviewed or produced this report, makes no express or implied warranties or representations and is not liable whatsoever for any data in the report.
You may not redistribute the MSCI data or use it as a basis for other indices or investment products.

Diversification does not assure a profit or protect against a loss in a declining market.

The foregoing Quarterly Commentary reflects the thoughts and opinions of Brandes Investment Partners® exclusively and is subject to change without notice. The
information provided in the commentary should not be considered a recommendation to purchase or sell any particular security. It should not be assumed that any security
transactions, holdings or sectors discussed were or will be profitable, or that the investment recommendations or decisions we make in the future will be profitable or will
equal the investment performance discussed herein. International and emerging markets investing is subject to certain risks such as currency fluctuation and social and
political changes; such risks may result in greater share price volatility. There is no assurance that any securities discussed herein will remain in an account’s portfolio at
the time you receive this report or that the securities sold have not been repurchased. The actual characteristics with respect to any particular account will vary based on a
number of factors including but not limited to: (i) the size of the account; (ii) investment restrictions applicable to the account, if any; and (iii) market exigencies at the time
of investment. Securities of small companies generally experience more volatility than mid and large sized companies. Although the statements of fact and data in this
report have been obtained from, and are based upon, sources that are believed to be reliable, we cannot guarantee their accuracy, and any such information may be
incomplete or condensed. Strategies discussed are subject to change at any time by the investment manager in its discretion due to market conditions or opportunities.
The Brandes investment approach tends to result in portfolios that are materially different than their benchmarks with regard to characteristics such as risk, volatility,
diversification, and concentration. Please note that all indices are unmanaged and are not available for direct investment. Past performance is not a guarantee of future
results. No investment strategy can assure a profit or protect against loss. Market conditions may impact performance. The performance results presented were achieved
in particular market conditions which may not be repeated. Moreover, the current market volatility and uncertain regulatory environment may have a negative impact on
future performance. The margin of safety for any security is defined as the discount of its market price to what the firm believes is the intrinsic value of that security. The
declaration and payment of shareholder dividends are solely at the discretion of the issuer and are subject to change at any time.

United States: Issued by Brandes Investment Partners, L.P., 4275 Executive Square, 5th Floor, La Jolla, CA 92037.
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Singapore/Asia: FOR INSTITUTIONAL/ACCREDITED INVESTOR USE ONLY. Issued by Brandes Investment Partners (Asia) Pte Ltd., The Gateway West, 150 Beach Road, #35-
51, Singapore 189720. Company Registration Number 201212812M. ARBN:164 952 710. This document is for “institutional investors” or “accredited investors” as defined
under the Securities and Futures Act, Chapter 289 of Singapore and may not be distributed to any other person. This document is being provided for information purposes
only. Incorporated in Singapore in 2012, Brandes Investment Partners (Asia) Pte Ltd (Brandes Asia) provides portfolio management services to clients in Asia (as permitted
under local law). Brandes Investment Partners, L.P., a U.S. registered investment adviser and a sister entity to Brandes Asia, provides research, portfolio construction and
other support to Brandes Asia.

Canada: FOR REGISTERED DEALERS AND THEIR REGISTERED SALESPERSONS' USE ONLY. NOT FOR DISTRIBUTION TO INVESTORS. Distributed by Brandes Investment
Partners & Co., 6 Adelaide Street East, Suite 900, Toronto, ON, M5C 1H6. This communication is for information purposes only and should not be regarded as a sales
communication or as advice regarding any financial product or services.



